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This report for the Survey on Improving Health and Well-Being Through
Social Prescribing and Nature was produced by VISIBLE NETWORK LABS
in collaboration with the RECETAS Project using PARTNER (Platform to
Analyze, Record & Track Networks to Enhance Relationships).

VISIBLE NETWORK LABS is a data science company developing tools and
technology to help people measure, understand and evolve the personal
and professional networks that influence the communities where they live.

PARTNER is a social network analysis data tracking and learning tool
designed to measure and monitor collaboration among
people/organizations. It is a new, scientifically validated way to design data-
driven network strategies that generate social impact.

PARTNER is a registered product of Visible Network Labs.
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Project Background

About the RECETAS project
RECETASisafivecy ear research project funded by

Hori zon 2020 research and innovat-ion prog
imagining Environments for Connection and Engagement: Testing Actions for
Soci al Prescribing in Natur al Spaces. 0 TF

to better understand how stakeholder organizations across six cities (Helsinki,
Melbourne, Marseille, Cuenca, Prague, and Barcelona) are currently working to
address loneliness, mental health, and well-being through social prescribing and
nature-based activities. These organizations were sent a network survey using

Vi si bl e Networ k L ab(gdvp®fdridoNEIR pl at f or m

PARTNER Survey

In October and November 2021, 253 organizations across five cities (Melbourne,
Australia; Helsinki, Finland; Barcelona, Spain; Prague, Czech Republic; and
Cuenca, Ecuador) were invited to participate in a Social Network Analysis of their
current organizational partnerships as part of the RECETAS research project. Of
these, 160 organizations responded to the survey, for a 63% response rate. In
addition, another Social Network Analysis was carried out in Marseille, France
using a different survey distribution method (More on page 6). The RECETAS
project will use these PARTNER data to better understand how stakeholders
across the six cities are working to address mental health, well-being, and
loneliness through social prescribing and nature-based activities with the ultimate
goal to systematically improve mental health and well-being, reduce loneliness,
promote vibrant socially-connected communities, contribute to the sustainability of
cities, and reduce health inequities by connecting diverse populations to nature in
meaningful ways.

What is a Network?

A network is a formal partnership created between three or more organizations.
Social Network Analysis (SNA) measures the number and quality of connections
and increases the visibility of these connections. Using SNA to understand how

a network functions can help leaders, members, funders and other stakeholders:

x  Improve ways of working to achieve common goals;

x  Plan and implement relationship building and resource leveraging among
network partners;

x  Assess the quality, content, and outcomes of connections;

x  Monitor change in networks over time;

x  Develop strategies and action steps to fill gaps and leverage strengths in
networks.
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Network Structure and Members

Below are network maps of organizations that are currently working to address loneliness,
mental health, and well-being through social prescribing and nature-based activities in the

Six cities.
x This map shows each organization represented as a circle (hode). The lines among the
nodes represent all relationships that were reported by respondents.

x The size of the node shows which organizations have the greatest number of

connections (they are larger).
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Network Structure and Members
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Note that Marseille survey respondents were
recruited differently than other survey
respondents. Because of privacy concerns, a
generic (rather than personalized) survey link
was distributed to identified stakeholder
organizations, who then forwarded the survey
on to additional stakeholders unknown to the
research team in a snowball sample design. A
total of 66 organizations responded to the
survey, and through their survey responses,
392 organizations were identified as working in
Marseille to address loneliness, mental health,
and well-being.
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Response Rate: 56%
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